ONLINE COMMUNICATION IS STRIKINGLY DIFFERENT
THAN ANY OTHER MEDIUM.

Wallop is a creative studio specializing in online communication.
We are idea people with follow-through.

We do a lot of thinking before entering the Yes, it sounds simple, but we’d like to stress Today’s web experience has boundaries that will
production phase of our projects. We think that we think first. be removed through creative thinking. We invite
about you, your organization, your industry, you to push these boundaries with us.

and your goals.

HOW WE WORK WITH YOU

If you were to tell us you needed a website, we’d ask you why?
Not, how many pages? or, what color would you like it?

Too many companies build their websites in a bubble. When planning We begin each project by researching you. By learning your history,

a web strategy, they are not taking into consideration how to leverage direction and goals, we’ve gained the background necessary to delve
their online with their offline presence (and vice versa) in order to into a robust brainstorming session. The results of this idea generation
produce a true return on investment. are concepts and unique solutions that work.

Our design services include a detailed process that puts as much At this point we are halfway through your project. Strangely enough,
focus on consultation as it does production. We offer this due most design firms jump right into production, thinking that it is OK to
diligence because we believe that today’s web, being the most skip the research, goal definition, and conceptual development that
advanced communication medium available, warrants it. we value.

Our web solutions are derived from our consultation services. To see the
results (our productions), please visit our website. www.wallopcreative.com

OUR SPECIALTIES OUR TEAM CONTACT
Aubyn Freybe-Smith. Design and Development. 9 years experi- Jeremy Miller
ence specializing in film, video, multimedia design, web production, Wallop Creative
motion graphics, and audio production. 604.408.6326

USABILITY DESIGN jmiller@wallopcreative.com

Jeremy Miller. Sales and Marketing. 8 years experience in consult-

ing, project management, and sales - all focused on creating
ONLINE MARKETING
functional online solutions.

www.wallopcreative.com

Steve Saugestad. Design and Development. 6 years of experience
in website development, specializing in Web Standards.
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